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Introduction This document provides information on how to use the 
corporation visual identity. It is designed to be used as a 
reference document, any visual communication materials 
made, must be consistent with the Brand Standard.

In this guide, we will discuss different topics related to 
Boston Scientific branding, such as typography, colors, logo 
usage, BeyondCare, photography, mailing, etc. Designed for 
internal and external products.

Note that this document is updated to 05 October 2022



Visually supports idea of 
Advancing science for life.

Modern look with new bold 
colors.

Progress, forward, agility.

Represents connection 
across BSC, HCP and 
Patients.

Distinctive, dynamic brand 
element that can be 
animated.

Advancing
Arrows

BSC HCP Patients



For print. For digital. Incorrect use.

Advancing Arrows usage



Advancing Arrows anchored 
to the edge.

Advancing Arrows anchored 
with Rule & Headline.

Advancing Arrows anchored 
as an Inset.

Advancing Arrows usage



Advancing Arrows usage with heros.



Boston logo works in different 
ways, but it’s important to 
follow the guidelines, there 
are many configurations it can 
be done.

It is mandatory the logo is 
complete (with tagline) for 
external use but some 
particular cases.

The logo can go without the 
tagline only for internal 
usage.

Boston
Logo

Boston Scientific logo in different languages (English, Portuguese and Spanish).



Exception to the rule.

The capital “S” rule.
This is used to measure  the 
distance to the corners and 
the space the logo needs.

Boston logo without the 
tagline.

Boston logo with the tagline.



There are 2 different color 
formats, CMYK (Used for 
printing) and RGB (Used for 
digital contents).

First, we’ll see the most 
common colors, which are 
also used in the advancing 
arrows.

Digital RGB

Caribbean
Digital: #00EEFF
Print: CMYK: 44/0/11/0
Office: RGB: 0/238/255
PMS 3105

Caribbean Dark
Digital: #00BECC
Print: CMYK: 81/0/35/0
Office: RGB: 0/190/204
PMS 7710

Raven Gray
Digital: #61737B
Print: CMYK: 11/1/0/64
Office: RGB: 106/115/123
PMS 431

Plum
Digital: #BB33FF
Print: CMYK: 27/67/0/0
Office: RGB: 187/51/255
PMS 252

Plum Dark
Digital: #8800CC
Print: CMYK: 72/99/0/3
Office: RGB: 136/0/204
PMS 2603

BSC Blue
Digital: #003C71
Print: CMYK: 100/57/0/38
Office: RGB: 0/60/113
PMS 541



#012965

#0153CC

#3485FE

#9AC2FE

#E6F0FF

#440066

#8800CC

#BB33FF

#DD99FF

#F7E6FF

#005F66

#00BECC

#00EEFF

#99F8FF

#E6FDFF

#000000

#333333

#666666

#999999

#CCCCCC

RGB colors / Digital.



There are 2 different color 
formats, CMYK (Used for 
printing) and RGB (Used for 
digital contents).

Now, we’ll see the same 
previous colors but in print 
format.

Print CMYK

Caribbean
Digital: #00EEFF
Print: CMYK: 44/0/11/0
Office: RGB: 0/238/255
PMS 3105

Caribbean Dark
Digital: #00BECC
Print: CMYK: 81/0/35/0
Office: RGB: 0/190/204
PMS 7710

Raven Gray
Digital: #61737B
Print: CMYK: 11/1/0/64
Office: RGB: 106/115/123
PMS 431

Plum
Digital: #BB33FF
Print: CMYK: 27/67/0/0
Office: RGB: 187/51/255
PMS 252

Plum Dark
Digital: #8800CC
Print: CMYK: 72/99/0/3
Office: RGB: 136/0/204
PMS 2603

BSC Blue
Digital: #003C71
Print: CMYK: 100/57/0/38
Office: RGB: 0/60/113
PMS 541



#012965

#0153CC

#3485FE

#9AC2FE

#E6F0FF

#440066

#8800CC

#BB33FF

#DD99FF

#F7E6FF

#005F66

#00BECC

#00EEFF

#99F8FF

#E6FDFF

#000000

#333333

#666666

#999999

#CCCCCC

CMYK colors / Printing.



#BB33FF #99FBFF

#3485FE #BB33FF #99FBFF

#00EEFF #3485FE

#00EEFF #3485FE #003C71

#BB33FF #003C71

#003C71 #BB33FF #00EEFF

RGB colors degrade.



These combinations do not 
pass the minimum contrast 
ratio requirements and are 
not approved for use with 
text.

Misuse
of Color

White on light Plum

White on Plum

White on Caribbean Dark

White on Caribbean

Caribbean on light Plum

Caribbean Dark on BSC Blue

Plum Dark on Caribbean Dark

Plum on Caribbean

Plum on White

Caribbean on White

Caribbean Dark on White



Used for product names, titles 
and subtitles.

SST
Any content except product 
name, titles and subtitles

Century Gothic
Only for PowerPoint.

Arial
MS Office, emails, word, etc.

Roboto
For Android devices.

For iOS devices.

Typography

ITC OFFICINA SERIF SST MEDIUM

SST HEAVY

SST LIGHT

0 1 2 3 4 5 6 7 8 9

|!”#$%&/()=

To obtain brand typeface files, send an email with subject line: 
“Brand Font Request” to globalbranding@bsci.com



The Bleach Bypass is only 
used for people and patients, 
the product images must be 
in full color.

Photojournalist, In the 
moment, captures humanity 
authentically.

Very distinct and high
contrast look.

Gives depth and visual 
appeal in an authentic and 
realistic way.

You can download the bleach 
bypass template for 
photoshop from:
www.bscbrandstandards.com

Photography

http://www.bscbrandstandards.com/


Saturation

Contrast

Note that changing just this configurations in our image, would make it looks more 
professional and realistic.



Decorative accents can be 
used to accentuate key 
photography within a layout.

Avoid using decorations on 
every image in a layout.

You can use slight degrade 
on the decoration, but use 
only one-color palette per 
image, do not mix multiple 
colors.

Decorative
Accents



Boston Scientific web page.



The fonts are not 
available for web contents.

To use this font in a web 
context, must be inside the 
image you want to share as 
a wordmark. These are the 
only approved use cases.

Product
Names



The Boston Scientific brand 
standards web page is an 
online site that allows you 
access to different resources 
of information about the 
brand usage.

Here, you can find images, 
color palettes, examples, 
typographies, applications, 
visual elements and all kind 
of materials you may need 
for communications.

You can join in the brand 
standards site on:
www.bscbrandstandards.com

Brand
Standards

If you can’t access to the Brand Standards site, 
try cleaning up your cookies and your cache memory

http://www.bscbrandstandards.com/


Boston Scientific brand has 
evolved, and the use of the 
top TAB is no longer 
supported in the design 
elements.

Avoid using contents related 
to the old brand.

No more
TAB



Look some examples on 
how the new brand is being 
used in stand events and 
tradeshows.

These are example images 
and references you can use 
for you next event.

Tradeshows



Boston Scientific tradeshows & events brand.



We will refer to BeyondCare
as an “Umbrella brand” due 
to this element is the main 
group of a diverse gamma 
of solutions (LEAP+, Educare, 
RemoteSolutions).

We will see the different 
ways we can use the 
BeyondCare brand in order 
to live with Boston Scientific 
brand at the same time.

BEYONDCARE

LEAP+

REMOTESOLUTIONS

EDUCAREBEYONDCARE



BSC Blue
#003C71

Action Blue
#3485FE

Action Blue - Light
#9AC2FE

Neutral Dark
#666666

Neutral - lightest
#FFFFFF

BEYONDCARE color palette



BEYONDCARE

BEYONDCARE

BEYONDCARE

BEYONDCARE

BEYONDCARE

BEYONDCARE

BEYONDCARE

BEYONDCARE

BEYONDCARE

BEYONDCARE text colors combinations



Default TOP content usage for BeyondCare.

BEYONDCAREBEYONDCARE



Default FOOTER
content usage for 

BeyondCare.

BEYONDCARE

BEYONDCARE

BEYONDCARE



BEYONDCARE.



BEYONDCARE.



LEAP+ LEAP+ LEAP+

BSC Blue
#003C71

Neutral Dark
#666666

Neutral - lightest
#FFFFFF

Caribean Dark
#00BECC

LEAP+ color palette.



LEAP+ graphics.



LEAP+ graphics.



LEAP+ usage.



LEAP+ usage.



REMOTESOLUTIONS
BSC Blue
#003C71

Neutral Dark
#666666

Neutral - lightest
#FFFFFF

Plum
#BB33FF

REMOTESOLUTIONS

REMOTESOLUTIONS



REMOTESOLUTIONS graphics.



REMOTESOLUTIONS graphics.



REMOTESOLUTIONS usage.



EDUCARE

BSC Blue
#003C71

Neutral Dark
#666666

Neutral - lightest
#FFFFFF

Plum Dark
#8800CC

EDUCARE EDUCARE



EDUCARE graphics.



EDUCARE usage.



Mailing is also a very 
important process  in the 
design pipeline.

Along this guide it has 
shown how to use the 
umbrella brand according 
with Boston Scientific 
identity, although most of 
the above can be used in 
mailing too, it is necessary to 
understand the basics about 
the structure and the 
distribution.

Mailing
Boston Scientific for mailing is always placed in the top middle of the
communication. Remember the tagline is mandatory in external designs.



NEW header usage.



Create an account content block:

Place at the end of all EDUCARE – related 
communications.

This is not included as part of the master 
EDUCARE template.

Note that all solutions from BeyondCare in 
the header are placed right next to 
Boston Scientific logo.



There are ways to combine 
the color palette with texts in 
order to have the minimum 
contrast levels for everyone 
without losing the designs 
standards and innovation.

The approved colors for 
mailing texts are:

Mailing
Colors

White on Plum Darkest

White on Plum Darkest
White on Blue Darkest

White on Blue Darkest

Black on White

Black on White
Black on Neutral Lighter

Black on Neutral Lighter

Blue Darkest on White
(Large headers only)



Inverted Pyramid Structure

Grabs attention with a broad 
headline or image, explains 
with a few lines of copy.

Uses the rule of three, limiting 
content to three main design 
elements.

The best execution for easily 
scannable emails and works 
best with hero content.

Focal
Points



“F” pattern

Reinforces the F-shaped 
scanning pattern with larger 
bodies of text.

Draws focus to the top 
headline, left-side bullets, and 
sub headlines across the 
page.

Layout
Examples



Transition between old and 
new design. 

Email design changes



Guideline for the use of Boston Scientific 
Master brand and it’s sub brands.

If you have any doubt about the brand usage, feel free to contact MarketingComms@bsci.com
THIS IS NOT AN OFFICIAL GUIDE, GO TO www.bscbrandstandards.com FOR OFFICAL AND LATEST INFORMATION.

mailto:MarketingComms@bsci.com
http://www.bscbrandstandards.com/

